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Purpose:  As technology changes, people 
access television in different ways. The 
purpose of this study was to examine the 
different way people watch television 
programming.

Methodology:  We conducted an 
ethnographic study, using observation and 
interview. We observed and photographed 
six college students, specifically ones in the 
USF area, over a two-day period lasting 
from May 26, 2009 to May 27, 2009. Of the 
six students, the majority were in a group 
setting. Samples were convenient and 
nonrandom.

Results: Young adults engage in multiple 
media when watching television. The 
majority of people interviewed used the 
computer while watching television. Some 
surfed the internet and others worked on 
assignments for school.  Others used their 
phone while watching TV.

“I always use my phone to text or call 
people because I like to rub it in when their 
team loses. It’s what guys do when they 
watch sports.”

One person even sought programming 
online while watching television on a 
traditional TV set. For some, television itself 
became a passive act.

Moreover, television provides some sort of 
social interaction.  Many either discussed a 

show afterwards or watched in a group. 
Males in particular watched sporting events 
in groups. They typically cited the energy 
surrounding a larger group as a reason for 
watching TV with other people.

“It’s the energy. You feed off each other”

 Lastly, not only do young adults use new 
technologies to access television 
programming, but do so for multiple 
reasons. Students in the sports bar on 
campus used a personal speaker to catch 
games, they otherwise could not hear.  
Subjects who had Bright House used DVR 
or a “start over” option to ensure they could 
view their program. Many accessed 
programming through the internet. Some 
used network websites (i.e. abc.com), some 
others used YouTube, and one used Hulu.

“My roommate had cable, so I watched it  
for free. Then she moved out…So I use 
Hulu”

 One used her iPod to watch episodes of 
shows she liked. However, reasons varied. 
While most cited convenience and cost, one 
said YouTube provided programming not 
available in the states.  

Conclusion:  College students have adapted 
to new technologies in regard to television 
access. They use multiple media to view 
programs while engaging in social 
interactions.
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